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INTRODUCTION
“Media literacy is an essential skill in the digital age!”
The word "literacy" usually describes the ability to read and write. Media literacy is the ability
to identify different types of media and understand the messages that are given. Today we
take in a huge amount of information from a wide array of sources, far beyond the traditional
media (TV, radio, newspapers, and magazines) as in the past. There are text messages,
memes, viral videos, social media, video games, advertising, and more. But all media
shares one thing: Someone created it. And it was created for a reason. The basis of
media literacy is to understand that reason.
The digital age has made it easy for anyone to create media. It is not always known who
created something, why they made it, and whether it's credible. This makes media literacy
tricky to learn and teach. Nonetheless, media literacy is an essential skill in the digital age.

"It is essential that readers practice media literacy: Check sources, read more than headlines,
verify information, listen to experts, and use common sense. This is not just an exercise in
media literacy - it's the beginning of a healthier, less stressful lifestyle”.1

MEDIA COMPETENCE
Media literacy is also characterized by the concept of "media competence” and is combined
with all kinds of specific media related activities. As defined by UNESCO, “Media and
information literacy is a set of competencies that empowers citizens to access, retrieve,
understand, evaluate and use, create as well as share information and media content in all
formats, using various tools, in a critical, ethical, and effective way, in order to participate and
engage in personal, professional, and societal activities”.

1

The Importance of Media Literacy during Covid-19, Media literacy for citizenship,https://eavi.eu/lets-talk-about-media-literacy.)
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An important aspect of understanding the role of media today is that different people
understand messages differently or the same media message can be differently
interpreted or used. This can open up an important conversation about culture,
cultural diversity, cultural literacy and communities, religion, race, and socioeconomic
status. The media can therefore encourage discussion about stereotypes and the application
of critical thinking skills when it comes to fake news that promotes racism, populism,
revisionism, etc.

MEDIA LITERACY

CRITICAL THINKING

CULTURAL LITERACY

On the other hand, cultural practices such as storytelling, essay writing, film making, poetry
creation, and other artistic activities that can be presented or created by the media enable
lifelong learning. Thus, an important theme is also how culture and creative practices can be
used as tools for learning, and how artistic practices can be used to effect social change and
bring often unheard voices into the public sphere.
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There is a growing public recognition that various cultural practices have become extremely
important elements and tools for the development of skills, social inclusion and well-being of
the most disadvantaged populations or those at risk of social exclusion. These include
enhancing self-esteem, accessing lifelong learning opportunities, strengthening a sense of
belonging and inclusion in community life, combating isolation and exclusion, and developing
personal skills that facilitate access to and critical understanding of information.

AIM OF THE MODULE 2
The focus of the module is on understanding and using the educational and social
opportunities that cultural practices can provide to engage adults with lower levels of
education in promoting adult digital and media literacy. Adults bring many assets to their
learning, including extensive background knowledge, but they may not recognize the value of
that knowledge. Engaging learners' lived experiences and cultural practices can strengthen
their learning attitudes while also appreciating their everyday and prior academic knowledge.

The program is prepared for educators in adult education and communities, as well as
professionals in the cultural sector who want to teach media literacy and practice basic media
skills. It provides learning materials for using media-based methods, namely photo voice,
storyboarding, and video storytelling, to encourage and educate people with little formal
education to become media and digital literate.
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KNOWLEDGE, SKILLS, COMPETENCES
KNOWLEDGE
Teachers/practitioners will:
 Gain a basic framework, theories, and insights for discussing media and digital literacy, cultural
literacy and creativity, and artistic approaches to teaching media literacy.
 Learn the key definitions of media, culture, and adult learning and how we can connect them.
 Explore educational programs, case studies, and lesson plans for working with adult learners in
media literacy.
 Gain knowledge of content, online and offline providers such as media institutions, libraries,
museums, books, etc.
 Obtain content for developing media literacy lesson plans.
 Learn pedagogical approaches, methods, and tools for using artwork (films, images, photos, text)
as a means of promoting critical thinking and stimulating deep, engaged, and reflective learning
and, consequently, individual change.
 Recognize how people are empowered to exercise their critical thinking, practice creativity,
demonstrate caring, and actively participate in society;
 Explore the role of culture in creating and sustaining community, from ancient oral traditions to
novels and films to modern social media.
 Explore how media, art, and culture can communicate our values and empathize with others.

SKILLS:
Teachers/practitioners will:
 Become familiar with various methods of reviewing media messages (5-W questions; SIFT
methodology).
 Learn about critical thinking methods.
 Recognise various providers on internet that teach media literacy knowledge.
 Recognise the meaning and definition of the important terms that make up media literacy.
analysis, evaluation, grouping, induction, deduction, synthesis, and abstraction.
 Acquire knowledge, case studies, and ideas for using the arts and creative practises to enhance
adult learning.
 Become familiar with many ways culture can be used to promote engagement in adult learning.

COMPETENCES:
Teachers/Practitioners will get the following competences of media literacy:
 Use media technologies effectively to access, store, retrieve and share content to meet individual
and community needs and interests.
 Gain access to, and make informed choices about, a wide range of media forms and
content from different cultural and institutional sources.
 Understand how and why media content is produced.
 Analyze critically the techniques, languages and conventions used by the media, and the
messages they convey.
 Use media creatively to express and communicate ideas, information and opinions.
 Identify, and avoid or challenge, media content and services that may be unsolicited,
offensive or harmful.
 Make effective use of media in the exercise of their democratic rights and civic responsibilities.
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Teaching programme:
Module: Media Literacy and Adult Education

Lectures/workshops:

Teaching hours

1. What is fake news, media and digital
literacy?

4

2. What are culture, cultural literacy
and critical thinking?

4

3. How to link culture, adult learning
and media literacy?

2

LESSON PLAN
KEY THEMES:
ACTIVITIES

media literacy, digital literacy, cultural literacy and
adult learning






MATERIALS
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Lecture
Individual Work – worksheets
Discussion in small groups - two or more
differing viewpoints on a subject
Guided debate with all students
Exercises

Power-point presentations, infographic, video, worksheet
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STEP 1
INTRODUCTION
INTRODUCTION – GAIN ATTENTION
The lesson begins with a brief group discussion about news.
The teacher asks the students:




Where do you get news? What sources do you use?
What do you think about these sentences? It must be true because I read it on the
Internet. It must be true because I read it in the newspaper"
What do you understand by "fake news"? (The teacher can brainstorm some key
words that students associate with it).

EXERCISE: READING, DISCUSSING IN GROUPS
Students skim read the two websites. One website is about the Tree Octopus (a spoof),
while the other is about the Octopus Tree.
Students go to these links and read news quickly.
https://zapatopi.net/treeoctopus/
https://www.atlasobscura.com/places/octopus-tree-of-oregon
After a brief reading activity, students study the websites, using a set of questions to help
them discover which one is the fake website and why it is fake!
Prior to this, the teacher explains to students five W questions to help review websites (see:
https://crc.losrios.edu/crc/main/doc/services/library/5ws-evaluation-worksheet.pdf for further
explanation.
The teacher may give students a copy of this document.
Who? – Who is responsible for the information? Who creates the message? All media
messages are “constructed.”
Look at author and publisher information to answer questions.
What? – What is the purpose of the information? What techniques are used to attract
my attention? Media messages are constructed using a creative language with its
own rules.
Look at book jacket descriptions or the article abstract. Skim the table of contents and index
if it’s a book or the article.
When? – When was the information published?
Look for a copyright date or date of publication. In websites, it’s often found at the very
bottom of the page.
Where? Where can I verify the information?
Scan the source for in-text citations, hyperlinks, or a bibliography.
Why? Why should I use this source?
MEDIA4ALL
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Look at book jacket descriptions or the article abstract. If it’s in a newspaper, magazine,
academic journal, or on a website, scan the content for clues.
Then students should find out which web-side is fake. In small groups students make notes
of the evidence that shows the fake one. After that the teacher ask students:
Which one is fake? (The Tree Octopus).
How do you know? Elicit the evidence that proves it’s fake:
 the URL is incomplete;
 the content – look the section on history – content is sensational and not credible;
 the images of the octopus consist entirely of artwork and Photoshopped images – a
reverse image search shows this;
 there is no ‘About Us’ section or contact information on the page;
 a simple check on more credible websites, such as Snopes and Wikipedia, reveals
that the creature doesn’t exist.)
Students can also look at the Wikipedia entry for the Tree Octopus and the Octopus Tree.
Additionally, they can look at the Snopes page, which explains that it’s fake.
https://simple.wikipedia.org/wiki/Pacific_Northwest_tree_octopus
https://en.wikipedia.org/wiki/Octopus_tree
https://www.snopes.com/fact-check/tree-octopus/
After that the teacher asks the students:
 Did you guess that it is a fake webside?
 How?
 What do you think about the quality of the fake website?
At the end of this section, teacher can show the students the video explaining how to check
the web pages.
https://www.youtube.com/watch?v=wPE6CkAW9QY
Students can also visit the website https://infodemic.blog, titled Sifting Through the
Coronavirus Pandemic; Learn the Skills that will make a dramatic difference in your ability to
sort fact from fiction on the Internet (and everything in between). Mike Caulfield - a digital
information literacy expert who works at Washington State University - introduces a model
called SIFT: Stop, Investigate the source, Find better coverage, and Trace claims, quotes
and media to the original context. Over the past four years, the professor has worked with
students and faculty to identify key skills and habits that students and citizens lack and make
them vulnerable to misinformation and disinformation online.
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STEP 2
WHAT IS MEDIA AND DIGITAL LITERACY?
LECTURE AND PRACTICE 1: WHAT IS MEAN BY MEDIA AND DIGITAL LITERACY?
The teacher explains the next important key terms and concepts to the students:
 Media Literacy,
 Traditional/social media
 Media literacy skills
Teacher can prepare the power-point presentation or can use infographic from the
ERASMUS+ project Media4All (look https://www.media4all-project.com).
Firstly, teacher asks students:
 What is the role of traditional (news) media and social media?
 What is their first priority: entertainment, news, profit, truth, public service, or a
combination of these elements?
 Students should also describe what they see as their own role in today's media and
social media environment.
Teacher then explains:
WHAT IS MEDIA LITERACY?
The word "literacy" usually describes the ability to read and write. Media literacy is the ability
to identify different types of media and understand the messages that is given.
Understanding the reason why some message was created is the basis of media
literacy.
Media literacy also goes beyond textual literacy. A useful, multiple definition of media literacy
could be as being (a) content literacy, concerning the ability to understand and analyse a
mediated text or other kinds of messages, (b) «media grammar literacy», meaning the ability
to «read» for example the visual language of a film, with cuts, zooms, fades and the like, and
(c) medium literacy, underlining the understanding of the (technological) functions of a
medium both on a micro and macro level. Content literacy is the focus of interest in both
media pedagogy and media studies.
Literacy has further dimensions: (1) It also means the mastering of a nation’s cultural canon.
A literate person was familiar with high culture; «those marked as ‘literate’ are well read in
what usually consists of selected canonical works of literature» and they had the «ability to
write ‘polite’, ‘proper’, and/or ‘polished’ essays» (Frechette, 2002, p. 23). Thus, a literate
person is not only able to read and write, but has a high cultural and social education, while
an illiterate is an analphabetic in both a literal and metaphorical sense.
Technological implications of media literacy manifest themselves quite clearly in historical
changes of media development. The most traditional way of conceiving these changes of
literacy is in two steps, from orality (speech) to literacy (written verbal texts), to audiovisual
competences (film, radio, television).2
2

Gentikow, Barbaea. 2015. The role of media in developing literacies and cultural techniques,
https://www.idunn.no/doi/10.18261/ISSN1891-943X-2015-Jubileumsnummer-04, (view 3. 8. 2022).
MEDIA4ALL
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We live in a digital era now where the Internet has made publishers of anyone with a laptop
or mobile phone. It has become easy for anyone to create media. It is not always known who
created something, why they made it, and whether it's credible. This makes media literacy
tricky to learn and teach. Nonetheless, media literacy is an essential skill in the digital age. 3
Media and information literacy is a set of competencies that empowers citizens to access,
retrieve, understand, evaluate and use, create as well as share information and media
content in all formats, using various tools, in a critical, ethical, and effective way, in order to
participate and engage in personal, professional, and societal activities.
WHAT ARE THE DIFFERENCES AMONG TRADITIONAL AND SOCIAL MEDIA?
Media broadly refers to forms of mass communication. Traditional media is any form of mass
communication that were available before the advent of digital media. This includes
newspapers, radio, magazines, and television. Social media, on the other hand, refer to
applications and websites that allow users to create and share content and participate in
social networking.
Generally, the main difference between social media and traditional media is that social
media offers two-way communication, whereas traditional media offers one-way
communication.
WHAT IS SOCIAL MEDIA?
Social media has many special features, which include communication, interaction, contentsharing and collaboration. Many people use social media to keep in contact with friends and
family, and some use it to communicate and interact with different communities. When we
usually hear the word social media, we only think of social platforms like Facebook and
Twitter. However, social media includes various categories like media sharing networks
(Snapchat, Instagram, YouTube etc.) discussion forums (Quora, Reddit), bookmarking and
content curation networks like Flipboard and Pinterest, as well as blogging and publishing
networks like Tumblr and WordPress. These platforms give us the opportunity to share our
thoughts, opinions, photos, and videos in real-time.
WHAT IS TRADITIONAL MEDIA?
Traditional media are predominantly push media where the message is broadcast from
company to customer and other stakeholders. Traditional media has been a part of our
culture for over half a century. Traditional media proved to be a powerful tool in the process
of making learning and teaching more effective and interesting. In traditional media, the
sender usually decides what to publish, broadcast or telecast, while the receiver always
receives the information. In private organizations, the owners are usually responsible for the
content or material published.
Traditional media is not dependent on the internet. Once a message is published or
broadcasted in traditional media, it’s too late to make changes. However, messages in social
media can be changed whenever you want. In social media, you have more control over the
message you want to share; for example, you can use audience targeting, or you can delay
the date of publication. In contrast, traditional media does not allow much control.4
By using infographic – Media4all project (section News literacy), the teacher also explains:
 Media analysing and fact checking
 Decoding Media Message
3

Global Media and Information Literacy Assessment Framework: Country Readiness and Competencies, Paris: UNESCO.
Difference Between Social Media and Traditional Media | Difference Between
http://www.differencebetween.net/technology/difference-between-social-media-and-traditional-media/#ixzz7Uldqr9r5
MEDIA4ALL
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To summarize the whole content, teacher can show to student the following video:
https://www.bing.com/videos/search?q=ted+talks+on+media+ethics&&view=detail&mid=A9B
92CFBDAA0C0468698A9B92CFBDAA0C0468698&&FORM=VDRVRV
WHAT IS DIGITAL LITERACY?
Digital literacy is often defined quite instrumentally, as «using digital technology,
communications tools and/or networks to access, manage, integrate, evaluate and create
information in order to function in a knowledge society. The … definition reflects the notion of
ICT literacy as a continuum… from daily life skills to the transformative benefits of ICT
proficiency. But fundamental prerequisite of digital literacy is the development of critical
approaches to digital media. Children/people have to understand that media offer particular
selections and interpretations of reality, learn that media use specific rhetoric (e.g. the
promise of interactive communication), be aware of «who is communicating to whom and
why» and be aware of their own position as readers or users. It is also important to underline
the cultural and social implications of (digital) media: they are far from just being
technologies and machines, mediating information – they are cultural forms.
EXERCISE
For the end of the session the teacher shows some infographic and video of Media4All
projects. After that the students do some exercises, like :
 Revise and repackage a given media so that it is optimized for another platform (e.g.,
an essay to a YouTube video to a blog post to a Jux.com image to an infographic,
etc.)
 Debate the author’s choice in publishing platform.
 Analyze the structure of the media, and determine its impact on its purpose.
 Evaluate the medium for relevant ideas that were left unsaid.
 Revise the media for a new audience.
 Anticipate the cause-effect relationship between various self-selected media elements
by altering them (e.g., revising the diction would impact the audience this way,
revising the structure would impact the available publishing platforms this way, etc.)
 Analyze the relationship between the sound, color, text features, and text.
 Identify the most visual, most useful, and most natural methods of sharing a given
media, and analyze the strengths and weaknesses of each.
 Determine the most elegant, most useful, and most natural methods of curating a
given media, and analyze the impact of each.
 Discuss the relationship between the media’s style, the author’s style, and the
apparent audience.
For more exercise look: https://www.teachthought.com/literacy/digital-media-literacy/

MEDIA4ALL
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STEP 3
WHY IS CULTURE IMPORTANT FOR MEDIA
LITERACY?
LECTURE AND PRACTICE 2 - CULTURE, MULTICULTURALISM AND CRITICAL THINKING
The teacher uses brainstorming technique to get answer on the questions:
 What is culture?
 How would you best define it?
Some useful brainstorming techniques: https://miro.com/guides/onlinebrainstorming/techniques-methods.
The teacher writes the most important key terms on the board. Then the teacher shows the
students a video about culture. In you-tube channels there are different videos about
understanding the concept of culture.
https://www.youtube.com/watch?v=NSCFxDKJWwo
https://www.youtube.com/watch?v=S258bwp0sJY
https://www.youtube.com/watch?v=phfz2JLu1I4
Teacher explains:
WHAT IS CULTURE?
Culture is not only about art and literature, it‘s the way people live. Masterpieces and folk
knowledge/skills constitute the whole concept of culture. There are some definitions:
“Culture encompasses religion, food, what we wear, how we wear it, our language, marriage,
music, what we believe is right or wrong, how we sit at the table, how we greet visitors, how we
behave with the loved ones, and a million other things.” Cristina De Rossi, an anthropologist at
Barnet and Southgate College in London.
“Culture includes not only tangibles such as foods, holidays, dress, and artistic expression but
also less tangible manifestations such as communication style, attitudes, values, and family
relationships” (Sonia Nieto and Patty Bode, p. 171).
Culture along with the identification process is an on-going practice through which the
characteristics, knowledge, items of a particular group of people are made, developed, learned
and transmitted to younger generations.
No matter which culture a people are part of, one thing is for certain, culture is constantly
changing. Our life is changing and so is culture changing all the time.
We construct culture on different occasions, with different events, opportunities.
E.g. when we perform cultural events, practice customs or preserve traditions, research and
exhibit historical artefacts …
EXERCISE:
Teacher divides learners in three groups. Each group have to:
 Provide 3 examples of culture as an on-going and changing process and explain them in
the context.
After that each group explain the main findings.
MEDIA4ALL
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MULTICULTURALISM
The teacher asks:
 What is multiculturalism: a danger or an asset? What do you think?
Before the participant give answer, they see the video:
https://www.youtube.com/watch?v=9POkP2oCFhA&list=PLqspmpy9_wH-cyqGZ9JQ_1qphUA0QLtH
After that, the learners give answers on the following question:
 According to the philosophy of multiculturalism how should “new” people be treated when
they come to reside in a “new” country?
 How social media effect our culture and multiculturalism?
Teacher gives explanation:
In perfect world, the social functions of mass media should be:
 providing information about various events in the community.
 educating the public to be able to think and broaden their knowledge.
 evoking asense of empathy that is able to generate projective abilities.
 strengthening the integration of groups, communities and nations.
 preserving and bequeathing cultural values from one generation to the next.
 increasing political activity and ideology (Sutaryo 2007)
Clearly, culture-related content on social media can be visited and accessed from anywhere in
the world; users can read texts from different locations and follow and watch friends from other
regions and around the world. Social media enables multicultural education that encourages
students to discover, recognise, and understand other cultures and reduce prejudice. By using
social media, students can learn about other cultures and realise that there are different points
of view on the same topic.
Social media platforms are able to create spaces for minority cultures to spread. While social
media exposes minority culture to the "mainstream" content of larger Western cultures, it also
provides a space where they can access content from others in their own culture that they would
not have otherwise encountered. This ability to create culturally specific spaces can actually
alleviate feelings of marginalisation.
However, in the world of fake news, rapid commercialization of culture, neoliberalism, racism,
and populism, social media platforms, with their ubiquitous information, also include the spread
of racism and other discrimination against cultures or minorities. The racism spread through
social media can be much more pervasive and enduring. In the worst cases, this type of online
content can even go "viral," exposing minorities to a barrage of online hate and cruelty. They
found that individuals not only feel the effects of personal racist attacks online, but also share
the burden of vicarious exposure.
Readers and users of social media should be very careful and critical. Platform use is effective,
thoughtful, and respectful when we consider the various cultural patrons or carriers who may
have a different cultural background than ourselves. Furthermore, it is equally important to
recognise the interactions between social media and cultural differences that are still unknown.
It is in our best interest to consciously and respectfully consider how these intersectional
aspects impact our interactions with others.
All of these spotlights require critical thinking skills. It is very important that students are able to
think critically about their personal experiences and cultural values, those of others, and the
potential conflicts that differences can create.
It is very important to know and understand that information, digital, and media content is
MEDIA4ALL
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produced within social and cultural contexts. Due to it is important to have cultural literacy skills
as well.
WHAT IS CULTURAL LITERACY?
Cultural literacy is the ability to understand the traditions, norms, activities and historical
background of a given culture. Cultural literacy also involves the ability to participate fluently in
formal and informal traditions, norms and activities. Cultural literacy should be learned as a
process that allows new ideas and views to emerge, as well as knowledge of differences and
similarities, one’s own and others’ cultural values, and how to encounter, interact, and live
together with others. It should be about dialogic concretion of (or attempts to cocreate)
knowledge that can be stimulated by concrete creative practices, such as making an artwork
together.5
According to UNESCO cultural literacy skills are:
 Understanding better the values and perceptions of a society, including knowing its
historical references, heritage, and communal languages, and decoding
interwoven threads of contexts behind and beyond the political and economic
aspects.
 Expanding access to diversified cultural contents, which responds to the global
commitment to promote human rights, with the right to a diversity of cultural
expression being an integral part.
 Encouraging the sharing of one’s own culture and being open to learn about other
cultures, and thus fostering mutual understanding and dialogues, combatting
stereotypes, discrimination, xenophobia and other related intolerance, and
contributing to the rapprochement of cultures.
 Strengthening learning outcomes, and cultivating competencies such as empathy,
critical-thinking and creativity by highlighting the significance of cultural and artistic
contents, and showing how these are complementary to Science, Technology,
Engineering and Math (STEM) education.
According to UNESCO Media information literacy plays a vital role to enhance people’s critical
involvement in promoting respect for cultural diversity (including linguistic diversity), as well as to
harness culture and arts in the creative development of cultural goods and services in both the
conventional media and the digital environment. This in turn can lead to an expansion of
people’s choices, enhanced social inclusion, addressing the needs of the underprivileged and
vulnerable population, particularly women and youth, as well as those of minority groups,
including indigenous peoples and improving the sense of living together in the increasingly
multicultural societies of today.
However, this is theory prepared by Unesco’s experts. But the main question is how to think
critically and how harness culture and arts through media?
WHAT IS MEAN BY CRITICAL THINKING?
The teacher shows to students the next videos:
https://www.youtube.com/watch?v=HnJ1bqXUnIM
https://www.youtube.com/watch?v=dItUGF8GdTw&list=PLtxoXEGyDhfNI2yoFPrtDJ2Yqt459Lyg
t&index=3
https://www.youtube.com/watch?v=Dwpp64brLk&list=PLtxoXEGyDhfNI2yoFPrtDJ2Yqt459Lygt&index=2
Then the teacher explains:
Critical thinking is the ability to think clearly and rationally about what to do or what to believe. It
5

Lähdesmäki, T. et al. (2022). Introduction: Cultural Literacy and Creativity. In: Learning Cultural Literacy through Creative
Practices in Schools . Palgrave Macmillan, Cham. https://doi.org/10.1007/978-3-030-89236-4_1 (view 5. 8. 2022).
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includes the ability to engage in reflective and independent thinking.
Someone with critical thinking skills is able to:
 understand the logical connections between ideas
 identify, construct and evaluate arguments
 detect inconsistencies and common mistakes in reasoning
 solve problems systematically
 identify the relevance and importance of ideas
 reflect on the justification of one's own beliefs and values
Critical thinking is an integral part of media literacy skills in today’s informational society. It is
one among other three: 1) fundamental skills (ability to read, write, speak, listen and compute);
2) visual competence (identification, analysis, interpretation, evaluation and use of visual
information); 3) digital competence (use of digital means for personal and professional purpose).
Critical thinking includes the ability to question, challenge the meaning and purpose of any
material, evaluate and use it accordingly. Media tools and content can be used effectively to
develop and promote critical thinking in each day’s classroom activities. Critical thinkers are able
to detect, to recognize mistakes and are ready to correct them.
EXERCISE
After the presentation of some theory the teacher uses same exercise to foster critical thinking
among adult people. There are some examples.
https://www.inc.com/larry-alton/7-mental-exercises-to-make-you-a-better-critical-thinker.html
https://www.magneticmemorymethod.com/critical-thinking-exercises/
The teacher can also use the exercise Walking Debate







Place agree and disagree signs on either side of the room. Gather all students in the
centre of the room.
Invite students to indicate whether they AGREE or DISAGREE with the following
statements by standing under the agree or disagree signs:
Companies should be allowed to profit from my data if I am willing to give it – Your data
(information you give out freely when you use apps, Google search buy things online, etc)
doesn’t belong to you just because it’s about you!
Draw feedback from students after each statement is read. Ask why they took the
position they did? Ask at the end if any students have changed their position based on
the contributions of others.
Another suggested statement “Anonymity online is a good thing”
If there is time left you can do read this statement also and ask the students to debate it
or ask students to think of debate topics relevant to their school community as an activity
they could do. E.g. student debate, teachers v students debate

MEDIA4ALL
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STEP 4
ARTS, CREATIVITY AND ADULT LEARNING
LECTURE AND PRACTICE 3 - CREATIVITY AND ADULT LEARNING
Teacher introduce the statement:
Critical thinking, engaged citizenship, creativity, and media literacy are not skills that are
acquired or objectives to be achieved. Instead, they are activities in which we should be
engaged continually.
Then teacher asks students?
 How? Do you have any ideas?
 Do you see the solution in learning by creativity? How to learn through creativity?
Teacher explains:
As societies diversify we need new tools and methods for meeting, communicating, learning, and
living together through empathetic, tolerant, and inclusive interaction with others who are
different from us. We need to focus on creative practices that foster the ability to collaborate in a
team, think critically, problem-solving skills, written and verbal communication skills, explore
creativity, and initiative.
WHAT IS CREATIVITY?
Creativity and imagination are essential features of humanity – a way of grasping the world.
Dictionaries often define creativity as an individual’s ability. It is seen for instance: “The ability to
produce original and unusual ideas, or to make something new or imaginative” (Cambridge
Academic Content Dictionary 2020) or “the faculty of being creative; ability or power to create”
(Oxford English Dictionary 2020). In scholarly literature, the concept emphasizes the complexity
of its connotations in different historical periods and in scholarly contexts ranging from aesthetics
to philosophy and from psychology to logic, to mention just a few. The scholars have often
concluded that creativity involves the production of novel, useful, or valuable ideas and/or
products. These views home in on the act of creating. It is a dynamic process that stimulates
cultural literacy learning through curiosity and openness to something new or imaginative.
Artistic creation, for example, provides people an arena to practice creativity, meaning-making.
Indeed, various researchers have connected creativity and empathy, to emphasize that art can
evoke empathetic responses and understanding of other people’s points of view. Interactive
creative practices can be seen as tools for encountering differences, expressing one’s own
cultural features and values, and learning cultural literacy.6
Drawing, painting, theater, and writing are disciplines that have been connected to human
beings since ancient times; photography, video, and ICT tools are part of our daily life nowadays.
The language of art is universal, and it connects the left and the right sides of our brain,
completing an experience that involves our senses, our emotions, our creative and critical
thinking, and enhances the development of all life skills. Moreover, Arts-based approaches to
scholarship promote creative, embodied, sensory experiences, engaging multiple audiences,
disrupting our habitual, linear-rational ways of working, and sparking new ideas. As Darlene
Clover and Joyce Stalker (2007) suggested, “when people bring creative works of art into
existence they become active producers and transmitters of culture and identity, rather than
simply passive consumers of a ready-made, often culturally homogeneous world” (p. 14).

6

Lähdesmäki, T. et al. (2022). Introduction: Cultural Literacy and Creativity. In: Learning Cultural Literacy through Creative
Practices in Schools . Palgrave Macmillan, Cham. https://doi.org/10.1007/978-3-030-89236-4_1
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Some examples of creative approaches in learning:
DRAWING
Drawing can function as a constructor of people’s identity, communicator of the ourselves, and a
play process. Image-making and other artistic practices can be modes of expression that allow
practitioners to develop their imagination, personality, dialogic relationship to others, and
emotional responses in a creative way. For many people image-making and artistic creation are
acts that connect their inner thoughts, emotions, and imaginings to the external world. Imagemaking and non-language-based artistic practices also enable people to process what can be
difficult to express in words through oral or written communication. Drawing can be perceived as
a kind of dialogue between the marks made on paper and orally narrated thoughts.
MAKING FILM
Making and using films can enable an exploration of the critical and creative thinking processes
involved in meaning-making, which is viewed as a dialogic process between readers together
and between text and readers.
CREATIVE WRITING
The dictionary defines creative writing as writing that displays imagination or invention. Creative,
artistic writing uses words to convey emotion or feeling. One must use imaginary scenarios
invented by themselves. Rather than being limited to academic or technical subjects, which shun
first-person voice and emotion, creative writing uses elements such as character development,
plot, and the lyricism of words to share the author's emotion with the reader. Academic writing is
different in its essential purpose because it does not allow the author to share emotion. Good
creative writing does this best.
The benefits of creative writing come from engaging with the course material, the writing
prompts, and the other class members. These elements help learners become a better writer,
both in creative realms and in everyday life. No matter what form of writing, a creative writing
pushes writers to connect ideas and create effective narratives using the best words – and that
skill translates into real world success.
STORY-TELLING
The storytelling method can be usedto engage people in research, learning, teaching, and
community or organizational development. Stories can never just be stories, but have the
potential to be radical tools of change for social and environmental justice. Through stories
(including digital ones), we can intervene in dominant narratives, create space for counternarratives, and in this way address the most pressing challenges related to contemporary
development issues.
GRAFFITI
Graffiti texts can become pedagogical when place, space, and identity are taken up as sociomaterial phenomena whose meanings evolve as people, texts, physical structures, and various
cultural artifacts come into contact. Graffiti as pedagogy also has the potential to expose
ideologies about the (un)normal and (un)desirable that circulate within and between societies.
The possibilities and approaches to implementing creativity through making videos, creative
writing, storytelling, etc. are explained in Module 3.
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STEP 5
CONCLUSION
CONCLUSION
At the end of the lecture, the teacher reads the following story, copied from the internet side :
https://www.wired.com/2017/02/veles-macedonia-fake-news/
The article is about Donald Trump and Boris. Boris published an article during a campaign rally
in North Carolina about the candidate who slapped a man in the audience for disagreeing with
him. This never happened, of course. Boris had found the article somewhere online, and he
needed to feed his website, Daily Interesting Things, so he appropriated the text, down to its
last misbegotten comma. He posted the link on Facebook, seeding it within various groups
devoted to American politics; to his astonishment, it was shared around 800 times. That
month—February 2016—Boris made more than $150 off the Google ads on his website.
Considering this to be the best possible use of his time, he stopped going to high school.
Boris isn’t his real name. He prefers the anonymity because he doesn’t want to break ranks with
the other people in his town of Veles, in the Balkan nation of Macedonia. Nobody here wants to
dwell on Trump anymore. Veles has the feel of a small community clamming up out of a
suspicion that it’s being talked about for all the wrong reasons.
In the final weeks of the US presidential election, Veles attained a weird infamy in the most
powerful nation on earth; stories in The Guardian and on BuzzFeed revealed that the
Macedonian town of 55,000 was the registered home of at least 100 pro-Trump websites, many
of them filled with sensationalist, utterly fake news. (The imminent criminal indictment of Hillary
Clinton was a popular theme; another was the pope’s approval of Trump.) The sites’ ample
traffic was rewarded handsomely by automated advertising engines, like Google’s AdSense. An
article in The New Yorker described how President Barack Obama himself spent a day in the
final week of the campaign talking “almost obsessively” about Veles and its “digital gold rush.”
Within Veles itself, the young entrepreneurs behind these websites became subjects of
tantalizing intrigue. Between August and November, Boris earned nearly $16,000 off his two
pro-Trump websites. The average monthly salary in Macedonia is $371.
After reading the teacher asks students to work in small groups. Each group must create a fake
news story and show it to the class together with another story that is true. Teacher asks a few
of the students to present their stories and their fellow students to distinguish the true from the
fake news and facilitate a discussion around that.
After that the students reflect on the following question:
 What is our ethical responsibility as citizens, students and social media participants to
think independently and safeguard the truth of what we read and report?
Teacher asks all students to write down on a piece of paper what they think were the main
points of the lesson.
After that the teacher summarize the main key information, link lesson ideas to a conceptual
framework and/or next learned knowledge.
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